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About Abine 
 

Your privacy is our business. 

 

The web is an amazing place, but like water on stone, it slowly erodes your privacy 

with every site you visit. It’s a delicate balancing act to ensure both a rich, full web 

experience and protect your privacy, but that’s what we do every day at Abine. 

Whether you’re shopping, learning, playing, or creating, we strive to make your web 

experience better by preserving all the Internet has to offer, while putting you in 

control of your online privacy. Millions of people have taken action using Abine’s 

simple tools and services to control how their information is collected, stored, 

shared, and sold.  

 

So whether you’re looking to learn a little bit more about improving your privacy or 

ready to take big action, we’d love to help. Because at Abine, online privacy starts 

here. 

 

 What we believe: 



	   	   	   	   	  
 

• We believe that people should get to choose when to share their information. 
 

• We believe people care deeply about their privacy and have a right to protect it. 
 

• We believe technology solutions that improve online privacy should be 
accessible to everyone. 

 
• We believe that the web is better when you have more control over your 

personal data. 
 

Fast Facts 
 

o 2008: Founded by MIT engineers and financial experts 
o July 2011: Received $5.2 million in Series A funding from General Catalyst 

Partners and Atlas Ventures 
o October 2011: Moved to downtown Boston’s innovation district from Central 

Square, Cambridge 
o February 2012: Launched DoNotTrackMe 
o March 2012: Launched DeleteMe 
o May 2012: 1 million DoNotTrackMe downloads 
o June 2012: 25 full-time employees 
o September 2012: 2 million DoNotTrackMe downloads 
o December 2012: 3 million DoNotTrackMe downloads; thousands of DeleteMe 

subscribers 
o January 2013: Launched DeleteMe Mobile 
o March 2013: 4 million DoNotTrackMe downloads; 3 billion+ tracking attempts 

that DoNotTrackMe has blocked advertisers from carrying out against our users 
o July 2013: Launched MaskMe with a “spectacular” 5-star review on CNET 
o Today: Millions of DNTMe users; hundreds of thousands of MaskMe users; 

thousands of DeleteMe subscribers 
 

Awards & Recognition 
o Abine’s DNTMe named finalist for MassTLC’s Consumer Product of the Year, July 

2013 
o Rob Shavell, Co-Founder & VP of Product, named Gold Winner of Network 

Product Guide’s Product Engineering Executive of the Year, May 2013 
o Bill Kerrigan, CEO, named Silver Winner for Network Products Guide’s Executive 

of the Year, May 2013 
o Abine named honorable mention for Network Products Guide’s Hot Company of 

the Year, May 2013 
o Kristina Kennedy, VP of Marketing, named finalist for BostInno’s 50 on Fire, 

February 2013 
o Abine named Red Herring Top 100 North America Tech Startup, May 2012 
o Abine ranked #1 on Lead411’s Hot Companies in Boston, April 2012 

  



	   	   	   	   	  
 
Resident Experts 
 

 
BILL KERRIGAN, CEO: 

Bill joined Abine as CEO in 2011, and under his leadership 
the company has rapidly emerged as a leader in the online 
privacy industry. Bill’s career includes more than 30 years 
of distinguished business leadership, including roles as 
President and CEO of RadialPoint and as EVP of McAfee’s 
Worldwide Consumer Business. Bill has been personally 
profiled or provided thought leadership commentary on 
the privacy and security industries in the Washington Post, 
TechCrunch, ZDNet, the Wall Street Journal, 
MarketWatch, BusinessInsider, and other publications. 

 

SARAH DOWNEY, PRIVACY ANALYST ATTORNEY: 

Sarah A. Downey is an attorney, privacy advocate, and 
writer. She joined Abine in 2010 after receiving her J.D. 
from the University of Connecticut School of Law, where 
she received a certification in intellectual property and 
was a Pudlin First Amendment scholar, and holds a B.A. in 
Psychology from Hamilton College. A vocal proponent of 
privacy rights, she writes Abine's expert privacy blog and 
manages media relations. Her comments on privacy have 
appeared in such publications as the Wall Street Journal, 
the New York Times, Forbes, The Economist, CNN, FOX 
News, and CNET.  She is a marathon runner and video 

gamer. 
 
 
ANDREW SUDBURY, CTO: 

As CTO and one of the founders of Abine, Andrew 
manages the company infrastructure and finances, and 
helped develop and bring Abine’s products and services 
to market. His combined financial and security expertise 
helps keep Abine running smoothly. Prior to co-founding 
Abine, Andrew was most recently VP of Security Metrics 
at ClearPoint Metrics, a security metrics product startup, 
where he led the creation of information security metrics 
and scorecards. Andrew received an MBA from MIT Sloan 
and a BS from MIT. Andrew’s technical expertise in the 

areas of security and privacy has been featured in PCWorld, TechRepublic, 
Technology Review, and more. 

 

Why Online Privacy Matters Today 



	   	   	   	   	  
 

Privacy lets us be ourselves. It’s the ability to control our information. It gives us 
power over what people know about us.  

 
With privacy, we can speak more freely and explore our curiosities. We don’t worry 
that what we say today might come back to hurt us in the future. We know who has 
our data and how they’re using it, from hiring to credit determinations to online 
dating. 

  
Privacy is about having power and control over one’s personal information, 
which gives us the protection to act freely. It’s not about having something to 
hide, but having something to live for. 

 
We love the Internet, and we want the Internet of the future to be one where 
people have much more control over how their information is collected and 
stored. That’s why we’re at the forefront of a movement to protect consumers’ 
fundamental right to privacy at a time when it’s dwindling away. Online tracking, 
consumer profiling, and data collection are happening wherever consumers go 
on the web, usually without their knowledge or approval. We’re on the side of 
consumers, helping them get the control they want over their personal 
information while still being able to use the web they love. 
 

Research & Resources 
 
Tracking 

• Tracker- A tracker is a connection that your browser makes when it loads a webpage 
that’s intended to record, profile, or share your online activity. Usually these 
connections are made to entirely different companies than the website you’re 
actually visiting. The most common types of trackers are: 

o Javascript: 43% 
o Images, such as 1-pixels: 14% 
o iFrames: 14% 
o Flash cookies: 5% 

• Abine collaborates with the UC Berkeley Center for Law and Technology on a 
recurring Web Privacy Census. The most recent Census found: 

o The use of third-party tracking cookies on the 100 most popular websites 
increased by 11% from May to October 2012. 

o If present trends continue, the amount of online tracking will double on 
about 2.5 years. 

o Google has a presence on 712 of the top 1,000 websites 
o 26.3% of what your browser does when you load a website is respond to 

requests for your personal information, leaving the remaining 73.7% for things 
you actually want your browser doing, like loading videos, articles, and 
photos. 

 Google makes 20.28% of all tracking requests on the web 
 Facebook makes 18.84% of all tracking requests on the web 

• 75% of the top 1,000 websites use social networking code that can match users’ 
online identities with their web browsing activities, and nearly 25% of the web’s 70 
most popular sites shared personal data, like name and email address, with third-
party companies. 



	   	   	   	   	  
o Wall Street Journal, 12/2012 

 
Consumer Feelings About Privacy 
 

• Consumers rate privacy as more important than ever, yet they feel they have the 
least control over their personal information than ever. Over the past 7 years, privacy 
importance rose from 69% to 78%, while control over one's data dropped from 56% 
to 35%. (Ponemon, 1/28/2013) 

• People do care about their privacy online: 
• 79% of people globally are concerned about their personal privacy (ComRes, 

6/2013) 
• 60% of WSJ.com readers worry “tremendously” about the loss of online privacy 

(WSJ, 11/14/2011) 
• 95% of US consumers are bothered by the feeling that they have no privacy 

online. (ISACA, 11/15/2011) 
• 71% of people are very concerned about companies selling or sharing their 

information without their permission. 90% were at least somewhat worried. (TRUSTe, 
4/4/2012) 

• 69% of consumers feel like they have less control over their personal info today than 
they did 5 years ago. (MDG Advertising, 2012) 

• 68% of people are “not okay with targeted advertising because [they] don’t like 
having [their] online behavior tracked and analyzed.” (Pew, 3/9/2012) 

 
Our Products 
 
DeleteMe 
 

“I cannot believe the amount of personal information that is found on the web. It is a 
full time job requesting deletions from the web, and some sites remove and place 
info back online.” – DeleteMe subscriber 
 
Most people know their personal information is available on 
some level on the web, but most don’t know what to do 
about it. DeleteMe helps people address their concerns by 
finding and removing their data from the leading websites 
that collect, share, and sell it. Thousands have subscribed to 
DeleteMe since its late February 2012 launch and are now 
resting easy knowing that their private data like age, religious 
& political views, family members’ names, addresses, phone 
numbers, and photos are not available for anyone to see. 

  
 

DoNotTrackMe (Formerly DoNotTrackPlus) 
 

“I came across DNTMe as a Firefox extension several weeks ago. Since then, the 
program has blocked about 1500 places and sites from tracking my Internet use 
without my knowledge. Nobody should be without this free program!” –DNTMe user 
 



	   	   	   	   	  
DoNotTrackPlus, now known as DNTMe, launched on February 9th, 
2012 when an “outstanding” review from CNET announced it to the 
world. Since then, more than 5 million users have downloaded the 
browser add-on, which blocks users’ web activity from being tracked 
by advertisers and social networks. When it re-launched as DNTMe 
with new privacy features and stronger blocking protection, CNET 
gave it a “spectacular” 5/5 review. 
 

 

MaskMe 
 

“I absolutely love this extension and service. There have been plenty of websites that 
I felt my personal information wasn't very safe on so I would use a second email 
address for them, but it's a pain to manage them all. Having a service that can mask it 
for me and deliver the email to my normal inbox while protecting my privacy is 
awesome.” –MaskMe user 
 
What better way to protect your private information than to keep 
it to yourself? MaskMe makes this idea a reality by providing alias 
identities, including masked email addresses, phone numbers, 
and logins. MaskMe launched to a “spectacular” 5-star review on 
CNET on July 23, 2013 to bring privacy to the forefront and make 
it a seamless part of the web experience, letting users create 
protected identities with one click to guard against identity theft, 
spam, and data breaches. 
 
 

  



	   	   	   	   	  

Why Our Users Trust Us With Their Privacy 
 

We have a privacy-friendly “freemium” business model and don’t track our users or 
sell their personal info. 

 
We give people a choice about the advertising and data collection that follows them 
online. 

 
We’re real people with real passion about protecting privacy and educating the 
world about it, from blog posts to FTC complaints. 

 
Simply put, protecting our customers’ privacy is our business. 

 
Contact Us 
 

PRESS CONTACT: 
Sarah A. Downey 
Abine 
617-345-0024  
sarah@abine.com 
 

 
  



	   	   	   	   	  

Privacy Comparisons 
 

DNT vs. DNTMe: You’ve probably heard of browsers offering Do Not Track. It 
doesn’t stop tracking. Most websites and advertisers do nothing when they receive 
it. Here’s why our product goes above & beyond it. 
 

 
 

 
 



	   	   	   	   	  

 
 
 
 

 
 



	   	   	   	   	  

Logos 

 

              



	   	   	   	   	  

 

           
 
 
 
 



	   	   	   	   	  

 
 
 

            
 



	   	   	   	   	  

 
 

           
 

 
 
 



	   	   	   	   	  

 
 

Product Graphics 
 
 

DoNotTrackMe: 

 
 



	   	   	   	   	  
DoNotTrackMe works in the user's browser to display and block the trackers hiding 

behind each website. The browser icon provides the number of trackers, and 
clicking it opens more details. 

 

 

The expanded DoNotTrackMe window lets users drill down into the specific trackers 
trying to collect their data. It also shows their all-time trackers blocked total in chart 

form and awards medals when users achieve big block totals. 
 
 
 
 



	   	   	   	   	  

 
 

Clicking on either of the two tracker categories (social networks and companies) 
expands that category and shows individual trackers. There, users can choose to 

toggle specific trackers on or off. 
 
 
 
 
 
 



	   	   	   	   	  

 
 

In DoNotTrackMe’s settings, users can easily block all trackers at once, 
or just certain ones. DoNotTrackMe ships with Abine’s suggested block 
list enabled, which blocks the most trackers possible without interfering 

with key functionality of popular sites (like videos on ESPN.com). 
 
 
 
 
 
 
 
 
 
 
 



	   	   	   	   	  

DeleteMe: 
 

 
 

DeleteMe subscribers see a dashboard like this one when they log into 
their accounts. The dashboard shows them which data collection sites 
the service has removed them from, which information the sites had 
about the subscriber, and what the current status is of the removal. 



	   	   	   	   	  

 
 

More of the dashboard and the data collectors the service removes 
subscribers from. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



	   	   	   	   	  
 

DeleteMe Mobile: 
 

 
 

When a new user signs up for DeleteMe Mobile, the first thing the app does is search 
for that user’s personal information on data broker websites. 



	   	   	   	   	  

 
 

After the search completes, any listings that could be the subscriber show up in the 
left-hand column. Users can click on any of these listings to expand them and get 

more detail. 

 
 



	   	   	   	   	  

 
 

An example of a listing that could come up for a DeleteMe Mobile user. Users can 
look through all of their potential listings and either indicate that it is them and click 
“DeleteMe” to start the removal process, or click “not me” to remove false matches 

from their results. 



	   	   	   	   	  

 
 

Ignore or delete a listing in one click. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



	   	   	   	   	  

MaskMe: 
 

 
 

 

 
 



	   	   	   	   	  

 

 



	   	   	   	   	  

 
The MaskMe signup screen. Once the user downloads MaskMe, they set it up inside 

their browser window. 
 

 
 

 
The MaskMe home screen.  



	   	   	   	   	  

 
 

The Encrypted Passwords section of MaskMe. All of the user’s passwords are 
encrypted and stored safely here, and can be decrypted with a master password in 

case the user needs them. 
 

 
When signing up for new online accounts with MaskMe, the tool lets you mask and 
protect your real personal information. Here, the user can choose to fill in their real 
email address or create a new Email Mask that will forward to their personal inbox.  

 



	   	   	   	   	  

 
The Masked Emails section of MaskMe lists all of the forwarding emails the user has 

created and shows the target email where they forward to. Users can disable or 
enable forwarding by clicking on the green buttons. 

 



	   	   	   	   	  

 
 

MaskMe Mobile for iPhone. Users can access all the same parts of MaskMe on their 
mobile devices as they can on the web, plus they can dial out to others from their 

Masked Phone number. 
  



	   	   	   	   	  

 
 

Users can also view and create Masked Cards from their mobile device: 



	   	   	   	   	  

 


